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* Since 2011, the first and only
comprehensive source of global demand-
side data on financial inclusion

* Answers questions about how adults
worldwide manage their money, make and
receive payments, save, borrow, and
manage financial risks

* Data collected in 2011, 2014, 2017, & 2021 @ "‘
track global policy and progress on =
improving financial inclusion

* Provides metrics on women, employment,
low-income households, rural residents,
older and younger adults

* Encourages further research
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* How digital

* Digital payments can increase an entrepreneur’s * But... A strong financial infrastructure, including
profitability by making financial transactions with access points such as mobile phones, is needed
customers, suppliers, and the government more to support digital payment systems.

convenient, safer, and cheaper.
ven P * Many entrepreneurs and employees lack

 Paying wages digitally benefits employees and documents such as government-issued identity
is safer and more cost-effective for employers. cards or birth certificates, which are required to

- Digitizing merchant payments automatically use digital services.

provide users with a credit history and can thus * Entrepreneurs and employees often lack
improve an entrepreneur’s access to credit. financial literacy, making it harder for them to

. Digital payments give [y —"——— use digital financial products efficiently

greater control over their income, potentially
benefiting their entire household, especially
children.
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Argentina
Brazil

China

India
Indonesia
Kenya
Mongolia
Peru
Philippines
Russian Federation
South Africa
Turkiye

100
B Made digital merchant payments for the first time after the start of COVID-19

B Made digital merchant payments, but not for the first time after the start of COVID-19
Did not make digital merchant payments

Source: Global Findex Database 2021.
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‘ 45% of all adults W|th no account in Eastern Europe and Centrat Asra report

' belng unable to open an account W|thout hetp

Women with an account who said they could not use a financial institution account
without help (%), 2021
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' FIND THE REPORT ONTHE WEB
https:/ /www.worldbank.org/en/publication/globalfindex -

CONTALT 7 oo
globalfindex@worldbank.org
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